IIporpamma Bamero

00yueHus

IIIxona nporpammupoBanmst Uit geteit CODDY

CTAPTAIIbI
/KUPHUJIJI YEKAHOB/

Bce ycnennpie npeAnpuHAMAaTed HauWHAIA CBOM MyTh B JercTBe. OHHM peliainch Ha TO, YTO JIPYTHE C4
HEBO3MOYKHBIM.

Ha «Crapranax» getd yd4arcs co3qaBarh OW3HEC, He 0OSThCS HOBOIO, MOJb30BATHCS BCEMH BO3MOXKHOCTSIMU
I JOCTHOKEHHUS CBOMX IIENIEH.

Ha 3aHATHAX MBI PacCCMOTPHM OCHOBHBIE 3Talbl CO3MaHMS OHM3HECa M 00yYuM 0a30BBIM HaBBIKAM IS
TIOCTPOCHHST COOCTBEHHOTO JIeNa — B MHTEpHETE WK Odduraiim.

MsI pekomennyeM Kypc «Crapramnsl» BceM Kojuukam oT 10 jer, moToMy YTo OH IOMOTaeT pedeHKy:

* TloHATH, B UeM 3akiIoyaeTcsi padoTa MpeIIpUHUMATENS: OT reHepalyi Hjaeld 10 paboThl B KOMAHIIE;
* Hayuurbcs npuHUMarh OW3HEC-pEILEHHS;
* Ilpe3eHTOBaTh COOCTBEHHBIE IPOEKTHI;

* Ilpoxsurare mpoaykThl ¢ nomouipbto PR-uHCTpYyMEHTOB.

IIporpamma Kypca:

Bgeenne B OHsITHE 0 NpeANPHHUMATEIbCTBE:

- bpeliHcTOpMUHT, reHepaiys Hieu

- Uto Takoe MVP (Minimum Viable Product)

- Kak o0maTbcst ¢ NOTEHIMAIBHBIM  KITUEHTOM, 4TOOBI TIOATBEPUTH CBOIO OU3HEC-HICIO

IIlpunuMaeM nepBble pelIeHUA:

- Customer development

- Kak 1oHATh, 4ero xo4yeT KIUEHT

- Nmem sir060€ 11e710, ¢ KOTOPOTO MOKHO HAYaTh W MOJYYUTH JTOXOJ

- PacknanpiBaeM Ou3HEC Ha OCHOBHBIE COCTABIISIOIINE, YTOOBI ONPENEIUTHCS C IUTAHOM JICHCTBUIA

IIpe3enTanus npoexKra:

- YMeEHue paccka3plBaTb UCTOPUU

- BeicTymenue nepen ayautopueit

- [Ipe3enTais - Kak ee cCOCTaBUTh

- OOmraemMcs 10 TPyIIIaM: KJIMSHT/TIPOIABEIl, MPE3SHTANS COOCTBEHHBIX IMPOEKTOB

PR:

- Kak npaBunpHO oOmmIaTecs ¢ mpeccoi

- Bamie KOHKypeHTHOE MpPEUMyIIECTBO

- YHUKaIBbHOCTh MPOJYKTa

- Kak npoBurars CBO¥ NMpOAYKT OECIIaTHO




